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New to
Copywriting? 
Here‘s what you need to keep in mind!



Understand the brand &
its audience: 
Before you start writing, take the time
to understand the brand you're writing
for, its value, and its target audience. 

This will help you create copy that
resonates with the intended audience
& accurately reflects the brand's
personality & voice.
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Focus on benefits:
Instead of simply listing features,
highlight the benefits of the brand's
product or service.

What problems does it solve? 

How does it make the customer's life
better? 

By focusing on benefits, you can create
a more compelling and persuasive
message.
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Keep it simple:

Use clear and concise language that is
easy for the reader to understand. 

Avoid jargon, complicated sentences,
and technical terms that may confuse
the reader. 

Keep your sentences short and to the
point.
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Use storytelling:

Storytelling is a powerful way to
engage readers and create an
emotional connection with the brand.

Use anecdotes, personal experiences,
and relatable scenarios to illustrate the
benefits of the product or service.

LOVEDEEP
KAUR



Edit and proofread:

After you've written the copy, take the
time to edit and proofread it carefully. 

Look for grammar and spelling errors,
awkward phrasing, and unclear
messaging. 

Read the copy out loud to ensure that it
flows well and sounds natural.
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Thank You! 

Follow for more.


